Despite the promise of Internet surveys, there are significant concerns about the representativeness of the sample and survey instrument effects. This article seeks to address these questions by examining the differences and similarities between parallel Internet and telephone surveys conducted in Quebec after the provincial election in 2007. Our results indicate that the responses obtained in each mode differ somewhat from each other but that few inferential differences would occur if conclusions were drawn from the analysis of one dataset or the other. We urge researchers to consider the Internet as a viable mode of data collection, in that the consequences of mode effects appear to be minimal.
2001 (Sanders, Clarke, Stewart & Whiteley, 2002 . In their 2007 article, they urge other researchers to investigate the usefulness of Internet surveys in other national contexts. This article takes up the challenge, and extends the study of Internet survey methodology in an important way-to consider how well such surveys compare with telephone surveys. Given that many surveys are conducted over the telephone, understanding how the two methodologies compare is crucial for understanding the value of Internet surveys. There are many reasons to think that neither the telephone nor Internet mode is perfect (Green & Krosnick, 2001; Malhotra & Krosnick, 2007) , nor fully comparable to face-to-face interviews. However, the speed and flexibility that are possible with either telephone or Internet surveys have proven to be especially useful for certain studies of public opinion and elections, such as rolling cross-section surveys, and so both methodologies are valuable for researchers. To date, however, we simply do not know the comparability of the two methods. Although the debate has been quite active for some time in the United States (see, e.g., Couper, 2000 and Tourangeau, 2004) few studies have compared the use of Internet and telephone surveys outside the United States. Thus, this article not only expands the geographic range in the study of Internet surveys but also examines a different, but highly relevant, comparison.
Despite the promise of Internet surveys, many researchers have significant and legitimate concerns about the representativeness of the sample and survey instrument effects. This article seeks to address these questions by examining the differences and similarities between parallel Internet and telephone surveys conducted in Quebec after the 2007 provincial election. As a political science methodology, the utility of Internet survey research has yet to be tested as a replacement for other tools. Thus, this project represents a significant advance for political science research into comparative politics, as well as a general contribution about the comparability of telephone and Internet surveys of public opinion.
However, using the telephone allowed for technological advances such as the rolling cross section method, which enables researchers to interview a number of individuals at time points throughout a campaign; the information gatheredindistinguishable from the national sample of the marginalized group. Furthermore, when surveying elusive groups, Internet surveys offer researchers the ability to ask sensitive questions, which are more likely to be answered on the Internet rather than over the telephone (Coomber, 1997; Kreuter, Presser, & Tourangeau, 2008) . For example, Link and Mokdad (2005, p. 241) found that in a comparison of Web and telephone surveys, a higher percentage of Web respondents reported heavy drinking. This relates to the findings of Berrens et al. (2003) , who find that extreme positions are more likely to be taken in online surveys. Braunsberger et al. (2007) also suggest that Internet surveys produce more reliable data than telephone surveys. Other researchers have noted that for certain purposes, such as experimental surveys, Internet surveys are appropriate because ''[t]rue probability samples may not be necessary to make valid inferences about relationships'' (Berrens et al., 2003, p. 2) . Finally, Internet surveys eliminate the possibility of interviewer effects (Braunsberger et al., 2007) and data entry errors (Fleming & Bowden, 2009) .
While the methodology is attractive for researchers, whether Internet surveys should be considered general substitutes for telephone surveys has yet to be established. The main issues to be addressed are the representativeness of Internet samples as compared to telephone samples, survey instrument effects, and the consequences of these effects for research conclusions. The concern about representativeness is fairly well-established in the literature (for an exception, see Bason, 2000) . Couper (2000) and Spijkerman et al. (2009) caution that Internet surveys are vulnerable to coverage and sampling errors, and Smith (2001) argues that even the most representative Internet samples will still produce differences from traditional RDD telephone surveys. Concerns about coverage have decreased over the past decade as the percentage of homes with Internet access has grown substantially. Industry Canada's website reports that since 1999, Internet penetration in industrialized nations has begun to approach telephony penetration. Using 2007 data, the report indicates that penetration in Canada was 65.9% and penetration in the United States was 71.7% (http://www.ic.gc.ca/eic/site/smt-gst.nsf/eng/sf09054 .html). However, other issues of representativeness remain. For example, Roster, Rogers, Albaum, and Klein (2004) found that telephone respondents were likely to be older than Internet respondents, and concerns about the demographic distribution of Internet use are well-documented in Couper (2000) . It has also been argued that online samples are less representative because respondents are volunteers, who are likely to take part in a survey (or be part of an ongoing survey panel) because of a higher level of interest (Malhotra & Krosnick, 2007) . Panel volunteers also tend to be more frequent Internet users than the general population (Vehovar, Lozar Manfreda & Batagelj, 2000) . There is an additional concern that taking part in many surveys over time as part of a panel may adversely affect the quality of responses (Van Ryzin, 2008) , although there is some research to indicate that the responses of frequent panelists are more in line with actual behaviors (Coen, Lorch, & Piekarski, 2005) .
Many scholars have tried to address the representativeness of Internet surveys with weighting procedures. Taylor (1999 Taylor ( /2000 finds that while demographic and propensity weighting significantly improve the comparability of telephone and Internet responses to political and attitudinal questions, the corrective is not perfect. The inability of weights to correct for sample differences is also found by Healey and Hoek (2000) , who compared Internet, phone, and mail surveys. Schonlau et al. (2004) obtained similar results, but maintain that propensity weighting and post-stratification are promising strategies for overcoming differences. Berrens et al. (2003) argue that with appropriate weighting, each of the survey formats would lead to the same inferences on relational questions of interest to political scientists. Alvarez et al. (2003) echo this opinion, and note that the focus of social scientists should be on the relationships among variables. Thus, the effectiveness of weights in addressing issues of representativeness has yet to be resolved.
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A second concern about Internet surveys is that the data may be biased due to mode effects. Tourangeau (2004) notes that responses to survey questions are likely to differ by mode depending on the perceived level of privacy, legitimacy, and the cognitive burden of the question. Researchers looking into Internet mode effects have found several, but many of them recommend the method. Chang and Krosnick (2010) present evidence in favor of the use of Internet surveys by noting that computer surveys are less likely to be influenced by social desirability effects (answering based upon social norms) and satisfying (providing non-differentiating answers in order to minimize the cognitive effort and the time spent considering an answer) than oral interviews. Fricker, Galesic, Tourangeau, and Yan (2005) , comparing telephone and Internet surveys, found that online respondents took longer to complete knowledge questions and answered a higher percentage correctly, recorded less non-response (due to prompting) and reported more consistent attitude responses (which they attribute to the visual component of Internet surveys). In addition, Roster et al. (2004) found that Internet survey responses were more likely to be negative or neutral than telephone responses, and that more extreme responses were reported. These findings are supported by the work of 1 Survey firms have addressed these issues by refining their sampling methodology to make their Internet sample comparably representative to more traditional (face-to-face or telephone) sampling frames. In the United States, Knowledge Networks created a pool of internet respondents by making initial RDD telephone contact and then providing an internet connection to the household, which enables the company to overcome the obvious bias of resources and increases representativeness (Smith, 2001) . Other companies, such as Harris Interactive and YouGov, use a mix of weighting and recruitment strategies to attempt to overcome the biases inherent in internet sampling. In Canada, Leger Marketing use a mix of online invitations and specific recruitment through telephone sampling to build a panel that is representative of the Canadian population. Kreuter et al. (2008) , who find that web surveys produce more accurate responses than telephone surveys, as individuals are less affected by social desirability. As well, studies of the use of computers for survey administration (an essential aspect of Internet surveys) have shown that computers reduce the cognitive demands on respondents, thus mitigating some skill-level effects (Chang & Krosnick, 2010) , and have been found to reduce the number of completion mistakes, blank items, and answer refusals (Kiesler & Sproull, 1986; see Fricker et al., 2005 for results with Internet surveys). Nantel and Lafrance (2006) go so far as to suggest that preliminary evidence indicates that web surveys are in fact superior to telephone surveys, in that they provide almost identical responses to many issues and differences, when found, can be explained by a lack of pressure to respond to answers when ''don't know'' or ''I do not wish to answer'' is preferred.
The most important question for researchers of political and electoral behavior, however, is whether these differences translate into substantive differences in terms of inferences. If the sample populations differ, but produce the same results, then the Internet may well be a viable alternative to the telephone for survey researchers. To the best of our knowledge, no telephone-Internet comparisons have been conducted with respect to electoral behavior. However, two published studies have compared Internet and face-to-face surveys in terms of election research, with contradictory results. Sanders and his colleagues included an Internet component on the 2005 British Election Study, and in their 2007 paper they present evidence that indicates substantive mode differences that have minimal consequences. In a side-by-side comparison with face-to-face interviews, they find that there are significant differences in the responses to questions in each survey, but very few significant mode effects in turnout and vote choice models. Malhotra and Krosnick (2007) examine this research question in the American context. They utilize four different surveys to investigate the differences between face-to-face and Internet studies-the 2000 American National Election Study (ANES), a 2000 Harris Interactive study, the 2004 ANES, and a 2004 YouGov Internet study. They find, similar to Sanders et al. (2007) , that there are distinct differences in the samples in each year in terms of attitudes and characteristics. In contrast to Sanders et al., however, they find that there are significant inferential effects with respect to turnout and vote choice. They caution against using Internet samples, suggesting both that the sampling methodology (using volunteers) leads to lower accuracy than probability samples and that there are possible mode effects which could affect findings and generalizations about a population.
Thus, while some evidence suggests that Internet surveys can be very effective and appropriate survey tools, issues of representativeness still cause many to be cautious about using Web surveys. Without a better understanding of its comparability to the widely accepted telephone mode, researchers may
continue to be reluctant to use the methodology. This article makes a contribution to the literature by providing just such an analysis.
Hypotheses
Given the extant literature, we begin our analysis with two broad, competing hypotheses. The first is that Internet surveys yield results that are comparable to telephone surveys for political and electoral behavior research. The second is that the differences between the two modes of survey research make the Internet an inappropriate alternative to telephone methodologies. To assess these two hypotheses, we consider two aspects of the data. First, how comparable are the responses in the two survey modes, and does weighting improve the comparability of the results? We expect that there will be some demographic differences between the Internet and telephone survey samples, but in light of the contradictory claims about the effect of weighting we have no specific expectations whether weighting the data improves the comparability to the general population. Second, given that we are interested in the utility of Internet surveys for political research, we consider whether the differences between the results (if they exist) translate into substantive differences in research conclusions. Building on the studies mentioned above, there is reason to expect that either hypothesis might be supported.
Data
The data used in this article were collected by Leger Marketing immediately after the 2007 Quebec provincial election. The respondents were adults (18 years of age and older) who were able to answer the survey in either French or English. The telephone survey was administered, using CATI, to a sample of 1003 respondents between 4 and 15 April. The probabilistic sample was proportionally stratified by region (Quebec is divided into five regions, Montreal CMA, Quebec CMA, West, Centre and East) and there was random selection of households within each region. The identical survey was administered over the Internet to a sample of 1172 respondents between 5 and 11 April. The Internet sample was drawn from a panel of more than 150,000 volunteers who are representative of the Quebec population. Individuals were recruited through omnibus surveys and email solicitations that were randomly sent to individuals identified through phone directories and the main Canadian Internet providers (prior to anti-spam rules). The sample that was drawn for this survey was, similar to the telephone survey, stratified by region (proportionally) and individuals were selected randomly within each stratum. The Internet sample is therefore a probabilistic sample of the entire Internet panel. Given the care taken in developing it, Leger's online panel can be considered
high quality among Internet panels, and thus likely to produce reliable data. In terms of expense, the Internet survey cost approximately two-thirds of the amount for the telephone survey.
The response rate for the telephone survey was 50.9% (AAPOR RR1). The response rate for the Internet survey was much lower, 23.5% (AAPOR RR1; 5000 initial emails were sent). We are mindful that this may affect representativeness, as it indicates substantial self-selection into the survey. In terms of item nonresponse, we found that in general there were more refusals and reported ''don't know'' answers (substantive nonresponse) in the Internet study, consistent with the findings of Braunsberger et al. (2007) and Roster et al. (2004) . In very few cases, nonresponse was higher in the telephone survey than the Internet survey-two of the 65 questions analyzed in terms of refusals and seven of the 65 questions when considering ''don't know'' responses. When considering both actual and substantive nonresponse, only 12 of the 65 questions considered had no significant differences across mode at p < .05 (see Table A1 ). To maximize our use of the data, in all of our analyses missing data were assigned mean or neutral values. In our conclusion, we consider how nonresponse may have affected our results.
This study is ideal to research the comparability of Internet and telephone surveys for political and electoral behavior research for two reasons. First, the survey was administered, in both modes, by the same firm. The sampling techniques applied by Leger are similar for telephone and Internet studies, in that they are both stratified by region and are designed to be representative of the population of Quebec. Second, the surveys that were administered to the telephone and Internet samples were identical. Each questionnaire asked the same questions, including basic demographics, issue importance, partisanship, attitudes toward parties and leaders, and policy preferences. The questionnaire was designed by É ric Bélanger, Richard Nadeau, Brian Tanguay, and the authors as part of a larger study. Because the questionnaires were identical, the difficulties of finding comparable questions and dealing with potential question wording effects were alleviated.
Results
To get a complete picture of how Internet and telephone surveys compare, we analyze the data in several different ways. First, we report the differences in marginal distributions, and the significance of any differences. We then turn to understanding the substantive effects of the mode variation. We first consider bivariate relationships between voting for the incumbent party compared to all others (incumbent voting) and demographic, issue, and evaluation variables. Finally, we estimate an incumbent voting model that takes into account such independent variables, as a more realistic demonstration of the effects likely to be found by researchers. Only those who reported voting were included in these analyses. As with other studies (Malhotra & Krosnick, 2007; Sanders et al., 2007) we look at weighted and unweighted data, using the demographic weights supplied by Leger. The weights were calculated by the survey firm. Within each region, a weight was created based on age, gender, and language (mother tongue), using the latest census data.
Marginal Distributions
The first point of comparison between telephone and Internet surveys is how closely the results resemble each other. Tables 1 and 2 report the mean or marginal values of several demographic and political variables in each sample, with and without weighting. Consider first the demographic variables in Table 1 . In the unweighted sample, only two of the six demographic variables (gender and income) do not vary significantly between the two samples. In the weighted sample, the differences in age and language are corrected, although the Internet sample continues to have a higher mean level of education and lower church attendance.
Turning to the political variables, the comparability across the two samples seems stronger, although not perfect. Even in the weighted sample, the proportion of individuals who identify with the provincial Action Démocratique du Québec (ADQ) remain significantly different between the two samples, as do the proportions of those that report voting for the federal New Democratic Party (NDP) and Green Party (PV).
Turning to Table 2 , what is immediately clear is that many real differences exist between the results from each sample. Using the unweighted data, only 12 of the 52 variables reported show no significant difference between the two samples; with weighted data, that number increases only slightly, to 16 of 52. In both analyses, fewer than half of the variables are indistinguishable from each other. Similar to the expectations of Berrens et al. (2003) , and unlike the findings of Taylor (2000) , weighting does little to increase comparability between the samples on attitudinal variables.
Of course, the point of conducting a survey is to gather data that represents the true values of the variables in the target population. Given that we can access data about turnout and vote choice from official results (Directeur general des elections du Québec [DGEQ] , 2008), we can see how closely our survey sample results resemble the general population of Quebec (Table 3) . For the most part, our survey results for these political variables are undifferentiated by mode, whether the data is weighted or unweighted. There are only two measures for which the telephone sample differs significantly from the Internet sample-turnout and the proportion of votes for the Parti qué-bécois (PQ), calculated with weighted data. In this case, weights actually worsen the comparability of the sample. 
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Note, though, that several values are significantly different from the real values obtained during the election. Turnout was highly overestimated (almost 20 points higher) in each sample, and the vote results tend to be underreported, at least for the three major parties, with the exception of the PQ vote in the weighted telephone survey sample. Underreported levels of vote support for these parties may reflect an uneven distribution of non-response to the question (Table A1 indicates that the total actual and substantive nonresponse for the question was 13% for the telephone survey and 12% for the Internet survey). In terms of comparability, the unweighted telephone data produces the results most similar to the actual vote results, differing only in terms of turnout and Liberal (Quebec Liberal Party-PLQ) support. In the unweighted Internet sample, the differences in turnout and PLQ vote support are joined by significant differences in PQ and PV support levels (lower and higher, respectively) compared to the actual population. Applying weights worsens the comparability of the telephone results to the actual results (the ADQ vote percentage becomes significant different), and does not mitigate any of the differences for the Internet sample.
Overall, our samples seem to be more like each other than the real population they are trying to measure. The (often marginal) differences between the two samples has a real effect, though, as there are fewer differences between the telephone data and actual results. These results suggest that Internet surveys are somewhat worse than telephone surveys for gathering accurate vote results. Given that very few significant mode differences were found, however, we suggest that the advantage of telephone surveys may be more minimal than it appears. What remains to be seen is whether these differences translate into significant differences in inferential models of 
political behavior. Answering this question will indicate whether researchers should consider the Internet an appropriate venue for conducting survey research into political behavior.
Vote Behavior
To understand how the differences in responses can impact our understanding of a political event, we considered voting for the incumbent party-in 2007, the PLQ was the incumbent in Quebec. We estimated voting behavior in two ways. First, following the method of Malhotra and Krosnick (2007), we estimated a series of bivariate logit regressions with incumbent vote choice as the dependent variable, using unweighted and weighted data. The independent variables used are those that could reasonably be included in a vote modeldemographics, partisanship, issues, economic evaluations, and candidate, and party evaluations (commonly called feeling thermometers). In each logit regression, we included a dummy variable for mode (taking the value of 1 for Internet) and an interaction term between the independent variable and the Internet dummy variable. The benefit of this approach is that it avoids the issue of multicollinearity between the independent variables and provides a clear indication of how a single variable effect is affected by mode. The significance of the interaction term in each regression indicates whether or not there is a real difference in the relationship between the variable and incumbent vote choice if the response comes from an Internet survey rather than a telephone survey.
2 The results are reported in Tables 4 (unweighted) and 5 (weighted). The first column reports the effect of each variable using the telephone data; the second column reports the effect of a mode dummy variable (1 ¼ Internet); and the third column reports the interactive effect of Internet mode and the variable on incumbent vote choice.
Turning first to the unweighted data results, less than a third (six) of the 23 interaction terms are significant. There is no significant difference in how partisanship influences incumbent voting between the two samples. Among the issue variables, only opinions on the importance of reasonable accommodation and support for sovereignty vary between modes. The final column of the table indicates the conditional effect of the independent variable 2 While we believe that bivariate regressions are the most appropriate test to use here, we did run simple models that included a full range of interaction effects (results not reported here). In the unweighted sample, only one interaction term (Feeling thermometer for Charest * Internet mode) was significant (p .05). Statistical tests also indicated that the set of interaction terms did not add explanatory power to the model. The weighted sample results were similar in that only two interaction terms were significant (Feeling thermometer for Charest * Internet mode and French language at home * Internet mode), although an adjusted Wald test indicated that the set of interaction terms did contribute significantly (p ¼ .0147) to the model. However, we should note that with weighted data the Wald test tends to be a more liberal test of significance. Table   4 Bivariate 
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on voting when the mode of delivery is the Internet. For the reasonable accommodation issue, the effect is in the opposite direction to the main effect (the impact of the independent variable on incumbent voting in the telephone survey) and it is significant, meaning that the effect changes from no significant effect in the telephone sample (with a small, positive coefficient) to a negative and significant effect. For the sovereignty issue, the effect on incumbent voting remains negative and significant, although it increases in magnitude. Two other sets of variables influence voting differently depending on mode. First, among the logit regressions for feelings toward parties and leaders (feeling thermometers), two of the six interaction terms are significant (PQ, Charest); in each case the effect is reinforcing. Second, two demographics have different effects depending on mode. The interaction with the age variable is significant, although the final effect remains in a positive direction (but smaller in magnitude). The effect for the income variable is more dramatic, in that the effect for the Internet interaction is positive and significant (as compared to a negative and insignificant effect for the telephone sample), yielding a positive conditional effect. The mode effects evident with the weighted data are fewer, as only three interaction terms are significant. Weighting thus appears to make a significant difference in how well the two samples compare. Of the significant interaction effects, only one is reinforcing-for feelings about Charest. The effects of attitudes about the issue of reasonable accommodation and the influence of income on voting are contradictory in each sample, in that the interaction terms are in the opposite direction to the main effects and lead to significant, negative conditional effects. However, in both of these cases the main effect (for the telephone survey) is insignificant, suggesting that inferences would change from no effect to a negative one, rather than from a significant positive effect to a significant negative one.
The above results suggest that the inferences made using either telephone or Internet samples would not differ too dramatically when weights are applied. However, voting behavior researchers are more likely to conduct a single logistic regression with multiple independent variables rather than a series of bivariate logistic regressions. Thus, our second test of the effect of an Internet survey on our understanding of voting behavior is to compare the conclusions that would be reached when each sample was used. We again used incumbent voting as the dependent variable; the independent variables included partisanship, issues, economic evaluation, and candidate evaluations. For controls, we included political interest, age, gender, education, income, and language. Because most election analyses focus on weighted data, and weighting improved the comparability of the samples in the bivariate analyses, we used only the weighted data and ran separate logit regressions to analyze both mode samples.
The results in Table 6 indicate how assessments of the 2007 Quebec election could be influenced by the mode of data collection. Using weighted telephone data, a researcher would conclude that five factors in the model influenced voting for the incumbent PLQ in 2007: partisanship, the issue of tax cuts, feeling thermometers towards the PLQ and PQ, and income. Using the Internet data, a slightly different picture would emerge: partisanship still matters, but now for both PLQ partisans (in favor) and ADQ partisans (against); being a sovereigntist is an important factor; and feelings about the PLQ and ADQ matter. The analysis of the Internet sample has more explanatory power-the pseudo R 2 is .63, compared with .56 for the telephone sample. The Internet sample analysis seems to provide a slightly more 
nuanced understanding of incumbent voting, but the results do not suggest dramatic differences. In each case where a significant effect appears in the results from one sample and not the other, except for income, the coefficient is in the same direction. This suggests that although differences exist between the two sets of results, they are not totally incompatible. Overall, the results from our vote choice models provide a cautious endorsement for Internet surveys as appropriate alternatives to telephone surveys. There are significant differences in the responses to the various survey questions, but few of those differences would translate into different conclusions about the election. Weighting the data did not eliminate the differences but it did improve their frequency, suggesting that weighting Internet survey data is an important practice. Most importantly for political behavior researchers, all of the differences between the samples did not manifest as differences in our vote choice models, indicating that conclusions that would be reached through an analysis of Internet survey data would not be thoroughly flawed in comparison to telephone data.
Conclusions
The purpose of this study was to determine whether Internet surveys should be considered viable substitutes for telephone surveys, and thus legitimate tools for research into political behavior. The results presented above suggest that surveys conducted online should not be seen as perfect substitutes, but that they should be considered a viable alternative.
As in other studies, our results indicate that the responses gathered using the two modes differ. Applying weights to improve the representativeness of the sample did not correct all the differences in demographics, attitudes, and evaluations. It is possible that the greater item nonresponse to the Internet survey may have had the effect of further restricting the representativeness of the sample, contributing to these differences. When we compared the results to actual voting data, we found that the vote choice variables did not vary substantially between the two surveys, but both sets of results differed in some ways from the actual results of the Quebec election.
Of particular interest is whether the differences have substantive consequences for the conclusions that are likely to be drawn from analyses. Onlythat, despite the differences between the samples, similar conclusions would be reached with each dataset.
It is unclear whether similar descriptive and substantive differences would be found between two telephone samples, or two Internet samples, or whether larger samples would reveal fewer effects. Furthermore, we cannot untangle mode and sampling effects in our results. What our results can comment on, however, is how analyses conducted with a telephone sample and an Internet sample would compare. Our results indicate that the samples differ from each other, but that the substantive impact of the differences is not overwhelming, similar to the findings of Sanders et al. (2007) when comparing Internet surveys with face-to-face surveys. Most of the significant differences that we find in our analyses do not translate into differences in the direction of an independent variable's influence in regression models. For our purposes, this finding is most important, as it suggests that researchers using surveys conducted in either mode would reach essentially the same conclusions about voters.
In conclusion, we believe that the potential for using Internet surveys to study political behavior remains high. Our results suggest that the comparability of results found using data from telephone and Internet surveys for political behavior research is relatively strong, even though the results are unlikely to be identical to those achieved with telephone data. Internet surveys are valuable methodological tools because they allow researchers to utilize many of the visual techniques of traditional face-to-face interviewing as well as the techniques made possible through computer-assisted personal interviewing (such as question filters and question rotations) and tele-interviewing, that is interviewing at a distance. Thus, we encourage researchers to consider using the Internet as an alternative to telephone surveys when conducting their research.
Parliament soon lose touch with the people.'' Coded to create a dummy variable that indicates agrees strongly or somewhat.
Trust government: ''How much do you trust the government to do what is right? Do you trust it almost always, most of the time, only some of the time, or almost never?'' Coded to create a dummy variable that indicates almost always.
Government wastes money: ''Do you think that people in the government: waste a lot of the money we pay in taxes, waste some of it, don't waste very much of it?'' Coded to create a dummy variable that indicates the first response.
Government crooked: ''Do you think that: quite a few of the people running the government are a little crooked, not very many are crooked, hardly any of them are crooked?'' Coded to create a dummy variable that indicates the first response.
Government run by big interests: ''Would you say the government is pretty much run by a few big interests looking out for themselves or that it is run for the benefit of all the people?'' Coded to create a dummy variable that indicates run by a few big interests.
Satisfaction with democracy: ''On the whole, are you satisfied with the way democracy works in Quebec? Are you very satisfied, fairly satisfied, not very satisfied, or not satisfied at all'' Coded to create a dummy variable that indicates very or fairly satisfied.
Feeling thermometers (parties): ''And now, how do you feel about the political parties? Using a scale from zero to one hundred, zero means you really dislike the party and one hundred means you really like the party. How do you feel about X?'' Missing values recoded to mean.
Fixed election dates: ''Do you think that there should be a fixed date for provincial elections in Quebec?'' Coded to create a dummy variable that indicates positive responses.
Electoral system: ''Under our present system, a party can win a majority of seats without winning a majority of votes. Do you find this. . . acceptable or unacceptable?'' Coded to create a dummy variable that indicates acceptable.
Favour PR: ''Recently, the government of Quebec has started looking at the possibility of modifying the province's electoral system by adding to it some elements of proportional representation. Are you in favor of such a reform or not?'' Coded to create a dummy variable that indicates favor.
Interest groups: ''What do you think is a more effective way to work for change nowadays: joining a political party or an interest group?'' Coded to create a dummy variable that indicates interest groups are best for change.
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http://ijpor.oxfordjournals.org/ Political parties: ''Do you strongly agree, somewhat agree, somewhat disagree, or strongly disagree with the following statements? Without political parties, there cannot be true democracy.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Parties the same: ''Do you strongly agree, somewhat agree, somewhat disagree, or strongly disagree with the following statements? All provincial parties are basically the same; there isn't really a choice.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Feeling thermometers (party leaders): ''Now the party leaders. On the same scale, where zero means you really dislike the leader and one hundred means you really like the leader. How do you feel about X?'' Missing values recoded to mean.
Retrospective Quebec economy: worse: ''Over the past year, has Quebec's economy: gotten better, gotten worse, or stayed about the same?'' For descriptive variables, coded to create a dummy variable for those who responded worse. For vote regressions, coded À1 to 1, with higher values indicating gotten better (missing coded to neutral category).
Federalist/Sovereigntist: ''Do you consider yourself to be mainly a federalist, mainly a sovereigntist, someone who is in between the two, or someone who is neither one nor the other?'' Coded to create dummy variables to indicate those who answered mainly a federalist or mainly a sovereigntist.
Provincial power: ''In your opinion, in the future. . .should the provincial government have more power and resources, the federal government have more power and resources, or should things stay as they are?'' Coded to create dummy variable to indicate those who said the provincial government should have more power and resources.
Privatize Hydro Quebec: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement. All things considered, it would be a good thing to privatize Hydro-Québec.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Private sector healthcare: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement. In order to improve Quebec's health care system we should increase the private sector's involvement.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Poverty in society: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement. Without government action, there would be a lot more poverty in our
society.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Environment protection: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement. Without government action, the environment would be a lot less protected.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Business benefits all: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with the following statement. When businesses make a lot of money, everyone benefits, including the poor.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Feeling thermometers (labor unions, business): ''Use a scale from zero to one hundred where zero means you really dislike X and one hundred means you really like them. On a scale from zero to a hundred, how do you feel about X in general?'' Missing values recoded to mean.
Favor same-sex marriage: ''Do you favor or oppose same-sex marriage, or do you have no opinion on this?'' Coded to create a dummy variable that indicates support.
Church in society: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with each of the following statements. Our society would be better off if people attended church or other religious services more regularly.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Strong families: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with each of the following statements. Quebec would have many fewer problems if they were more emphasis on traditional family values.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Accommodating minorities: ''Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with each of the following statements. In recent years, we have gone too far in accommodating cultural minorities in Quebec.'' Coded to create a dummy variable that indicates agree strongly or somewhat.
Provincial PID: ''In provincial politics, do you usually identify yourself with . . . the Liberal Party, the Parti québécois, the ADQ, Québec solidaire, the Green Party, another party, or no party?'' Responses used to create partisanship dummy variables for each party.
Federal vote: ''At the last federal election in January 2006, for which party did you vote?'' Responses used to create dummy variables for supporters of each party. Without parties, cannot be true democracy (agree strongly or somewhat)
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1.99
10.32
All provincial parties are basically the same; there isn't really a choice (agree strongly or somewhat) 0.60
3.75
Fixed election dates 3.49 
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